USA+4 More DMAs - P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months!

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
USA, MINNEAPOLIS-ST. PAUL,
ST. LOUIS, CINCINNATI, and
WEST PALM BEACH DMA P35+
Homeowners who
Purchased Items at THE
HOME DEPOT in the past 3
months as of March 31,
2026.
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




140.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT pastl..

| Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 59.1 years old
(2.9% older than average) and have a $148,461 (22.1% higher than average) annual household income.
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35.4% or 999,115 of MSP DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3mos.
Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 57.3 years old
(.3% younger than average) and have a $147,871 (23.7% higher than average) annual household income.
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37.8% or 693,249 of STL DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3m
Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 58.5 years old
(1.% older than average) and have a $137,766 (25.8% higher than average) annual household income.
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40.3% or 557,781 of CIN DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3mos.
Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 59.1 years old
(2.6% older than average) and have a $140,239 (32.% higher than average) annual household income.
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53.5% or 809,928 of WPB DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3mos.
Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 63.7 years old
(4.6% older than average) and have a $119,073 (10.% higher than average) annual household income.
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40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 23.4% more likely to

be a college graduate, 4.9% more likely to work full-time, 22.% more likely to be married, 7.2% more

likely to be a grandparent of 1 or more children under 18.
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35.4% or 999,115 of MSP DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 42.7% more likely to

be a college graduate, 4.5% more likely to work full-time, 13.2% more likely to be married, 4.5% less

likely to be a grandparent of 1 or more children under 18
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likely to be a grandparent of 1 or more children under 1
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2114t b Stage in Life: Adults 35 or older
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 27.1% more likely to
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likely to be a grandparent of 1 or more children under 18.
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Tt d Stage in Life: Adults 35 or older
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Education Levels: Adults 35 or older
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53.5% or 809,928 of WPB DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought ltems at HOME DEPOT past 3mos are 8.2% more likely to

be a college graduate, .2% less likely to work full-time, 19.1% more likely to be married, 17.6% more

likely to be a grandparent of 1 or more children under 18.
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2114t b Stage in Life: Adults 35 or older
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Adults 35 or

40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT

older Homeowners who Bought Items at HOME DEPOT past 3mos are 32.1% more likely to

own their home, 8.8% more likely to own a higher valued home, 22.8% more likely to have a single-family
home, 18.5% more likely to have a dog.
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I 35.4% or 999,115 of MSP DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 23.2% more likely to

own their home, 11.6% more likely to own a higher valued home, 19.3% more likely to have a single-
family home, 8.1% more likely to have a dog.
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. 37.8% or 693,249 of STL DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 26.9% more likely to

own their home, 11.3% more likely to own a higher valued home, 14.8% more likely to have a single-
family home, 20.8% more likely to have a dog.
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I 40.3% or 557,781 of CIN DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 30.% more likely to

own their home, 12.7% more likely to own a higher valued home, 24.1% more likely to have a single-
family home, 10.4% more likely to have a dog.
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] |
53.5% or 809,928 of WPB DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 30.1% more likely to

own their home, 2.7% more likely to own a higher valued home, 16.8% more likely to have a single-family
home, 14.3% more likely to have a dog.
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40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 3.3% more likely to

look up D-I-Y advice online, 12.4% more likely to always vote in local elections, 18.2% more likely to belong
to a gym, 13.8% more likely to fly domestic past y

al Activity: Adults 35 or older
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35.4% or 999,115 of MSP DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are .1% more likely to look
up D-I-Y advice online, 12.9% more likely to always vote in local elections, 28.8% more likely to belong to a

gym, 23.1% more likely to fly domestic past yr
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.Top-20 past 30-days Online Lifestyle Activites: Adults 35 or older

37.8% or 693,249 of STL DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 9.6% more likely to

look up D-I-Y advice online, 2.7% less likely to always vote in local elections, 17.1% more likely to belong to

a gym, 19.9% more likely to fly domestic past yr
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40.3% or 557,781 of CIN DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are .4% less likely to look

up D-I-Y advice online, 6.3% more likely to always vote in local elections, 31.5% more likely to belong to a
gym, 24.4% more likely to fly domestic past yr.
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53.5% or 809,928 of WPB DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 5.2% more likely to

look up D-I-Y advice online, 14.1% more likely to always vote in local elections, 9.4% more likely to belong

to a gym, 3.3% more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 35 or older
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40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past..
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35.4% or 999,115 of MSP DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3mps.
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 4.8% more likely to use

QSRs past mo., 7.4% more likely to use Sit-Down Restaurants past mo., 2.5% less likely to use Casinos past

yr., 32.2% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

. . (Sit-Down Restaurants Used Past 30-days)
g e e .
3t B
2.8%
6.0% Chinese Mexian  Wings/ Coffee  Bagel/ iafan Steakhouse Upscale indian/
Burgers /  House/ Donat/ Thai /
10 times or more 10times or more m o bar cofiseiar ke e
/o 9
= Homeowners who Bought Items at HOME DEPOT past 3mos MsP w Homeowners who Bought items at HOME DEPOT past 3mos u MSP 3t HOME DEPOT pastdmas umsp
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. ly Sit-Down ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
86.7% 82.7% 76.4% 71.2%

Hom eawners who Bought Items ot HOME DEPOT post... [SEIOINNINN 9.8%
008 204

Drank Past 30-days. Adults 35 or older Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older

midal
‘ -

Ay T ofBeee Soomy Hlow] Eomonst
Domestic Light Beer Table Games (Craps, Poker, etc.)
Wine Bar / Nightclub
Domestic Regular Beer Upscale Restaurant 5
Imported Beer -v v Sports Betting m 3%

Microbrew / Craft Beer i Other Gambling

Spa

Casinos visited past 12 : Yes i / Cannabis Cigarettes Vape

® Homeowners who Bought items at HOME DEPOT past 3mos mMSP » Homeowners who Bought Items at HOME DEPOT past 3mos m MSP

P DMA Scarbarough R1 2026: Feb25-Feb26 Qual Intab 563
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

 Homeowners who Bought Items at HOME DEPOT past mos nMsP

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



Past 30-days QSR Users: Adults 35 or older
o]

1 time

2 times

3 times

4 times

5 times

10.1%
18.4%

6-9times

' Homeowners who Bought Items at HOME DEPOT past 3mos

Avg. Monthly QSR Meals:

|STL

Total Monthly QSR Users:
92.6% 86.9%

37.8% or 693,249 of STL DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3mo
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 6.6% more likely to use
QSRs past mo., 12.3% more likely to use Sit-Down Restaurants past mo., 4.4% less likely to use Casinos past

yr., 34.6% less likely to smoke cigarettes.

12

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

. 1time

19.1%

2mes

- s

e

5 times 281% N
10times or more

= Homeowners who Bought Items at HOME DEPOT past 3mos mSTL
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
85.5% 76.1%

3.7
_ *- 0

Drank Past 30-days: Adults 35 or older

A Type of B
-V
EE 0. v

# Homeowners who Bought Items at HOME DEPOT past 3mos

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer
Microbrew / Craft Beer

ESTL

DMA Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

iii |

Pz Chinese  wings/ Bagei/  upscale  sesfood
Burgers / House{ Donut/
Sports Bar Coffee gar  Bakery

mexican mafan  steakhouse Coffes

= Homeowners who Bought Items at HOME DEPOT past 3mos mSTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Homeowners who Bought Items ot HOME DEPOT past... [SGITANI  13.9%

EUs 257,312 14.0%

Past 12 months Casino Activities: Adults 35 or older

Slot Machines 28.1%

509
R —

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 35 or older

Vape

i / Cannabis

Spa E‘L

= Homeowners who Bought Items at HOME DEPOT past 3mos

mSTL

629

STL
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Cigarettes

* Homeowmers who Bought items at HOME DEPOT past 3mos. msTL

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



40.3% or 557,781 of CIN DMA Adults 35 or older are Homeowners who Bought items at HOME DEPOT past 3m
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 5.3% more likely to use
QSRs past mo., 17.% more likely to use Sit-Down Restaurants past mo., 6.1% more likely to use Casinos past
yr., 43.% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older
; €

)

10times or more

® Homeowners who Bought items at HOME DEPOT past 3mos ECIN

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users: Aw
90.2%

85.7%

15.4% [ 10 times or more

1time
2 times
3 times 11.

4 times

11.3%

5 times

6 -9 times

14.3%

13.9%

8%

11.4%

= Homeowners who Bought [tems at HOME DEPOT past 3mos uCIN

88.3%

Iiﬂ
o
o *®

-Down Restaurant Meals:

Drank Past 30-days: Adults 35 or older Past 12 months Casino Activities: Adults 35 or older

Any Type of Beer = 20.2% "

Liquor

Domestic Light Beer

397,088 28.7%
370,061 26.7% :

Wine

349,987 25.3%
: 21.1%
Microbrew / Craft Beer 12.4% i

Domestic Regular Beer

Imported Beer

- ¥

# Homeowners who Bought Items at HOME DEPOT past 3mos = CIN

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 581
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Tebie Garves (cape Pober, ot

Slot Machines

3
135,803 ). 1%
Bar / Nightclub
Upscale Restaurant
Stage Show / Concert 9‘896
-

Other Gambling '.19, 1212;:

1.6%
1.5%

= Homeowners who Bought Items at HOME DEPOT past 3mos

9.1%

Spa

Top-10 Cuisines: Adults 35 or older

| it-Down Restaurants Used Past 30-days)

Pz Meican  Chinese  Coffee Steakhouse Makam  wings/  Bagel/ Upscale  seafood
House / Bugers/  Donut/
Caffee Bar sportsBar  Bakery
= Homeowners who Bought tems at HOME DEPOT past 3mos N

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Homeowners who Bought Items ot HOME DEPOT past... (ST AR  15.6%

[l 225,901 16.3%

31.2%

Casinos visited past 12 months: Yes
uCIN

Used Past 30-days: Adults 35 or older

%

Cigarettes Marijuana / Cannabis

* Homeowmers who Bought items at HOME DEPOT past 3mos. =CN

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



2 times
3 times
4 times
5 times
6-9times

10 times or more
= Homeowners who Bought Items at HOME DEPOT past 3mos

Total Monthly QSR Users: Avg. Monthly QSR Meals:
82.3%

"WPB

79.6%

yr., 35.3% less likely to smoke cigarettes.

53.5% or 809,928 of WPB DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3mos.
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 3.4% more likely to use
QSRs past mo., 8.% more likely to use Sit-Down Restaurants past mo., 7.1% more likely to use Casinos past

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

. 1time

15.7%

2 times 15.7%
3 times 10.4%
some
s
= Homeowners who Bought Items at HOME DEPOT past 3mos uWPB
Total Monthly Sit-Down Re Users: A -Down Restaurant Meals:
- ” -

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

3107
275
Q0.7
i i
Pizza

a2 Chimese Malin  Mexin Steakhouse Wings/ Upscale Seafood
Burgers /

Coffee  Bagel /
er House /  Donut /
Sports Bar Coffee Bar  Bakery

= Homeownerswho Bought items at HOME DEPOT past 3mos mweB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Hom eawners who Bought Items Gt HOME DEPOT past... 15.3%

L 247,743 16.4%

Drank Past 30-days: Adults 35 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

# Homeowners who Bought Items at HOME DEPOT past 3mos

EWPB

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab

Past 12 months Casino Activities:

Slot Machines

345,102

Adults 35 or older

22.8%

Upscale Restaurant

Table Games (Craps, Poker, etc.)

155,428

Stage Show / Concert
Bar / Nightclub
Sports Betting

Spa

452181

Other Gambling hs: Yes

Used Past 30-days: Adults 35 or older

i / Cannabis

Casinos visited past 12
= WPB

= Homeowners who Bought Items at HOME DEPOT past 3mos

1,129

WFPB
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Cigarettes Vape

* Homeowmers wha Bought ftems at HOME DEPOT past 3mos. =WPB

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 19.6% more likely to have

a 401K, 20.7% more likely to have an Auto Loan, 37.7% more likely to Invest/Trade Stocks Online, 5.8% less
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older

i

IRA (Individual Retirement Account) i Ty .
56,319,408 28.7% =
23,428,1: 29.3%
40,240,776 20.5%
8,85 22.9%
31,400,585 16.0%

Stocks or Stock Options
Mutual Funds

Money Market Funds

! 15.5%
Bonds  FRRRRRY 11
14.8%
Other (Crypto / NFTs / Metals, etc.) 5%

Second Home or Real Estate Property

13.6%
| 8.8%

529 Plan / College Savings Plan mu.z%

¥ Homeowners who Bought Items at HOME DEPOT past 3mos mUSA

Financial Services Has and/or Uses: Adults 35 or older

h
o a0 gee

Auto Loan

Lo . a1 T
Checking Debitor ATM  Savings
Account card Account

Credit Card

2 s

Mobile
Banking

Online Bil
Paying

Online
Banking

Certificates of Personal Loan Studentloan Refinanced

Home
Mortgage

Money
Market
Account

Deposit (CDs) Home Improvement
Mortgage Loan or Home

Equity Loan

' Homeowners who Bought Items at HOME DEPOT past 3mos B USA

Professional Services Used*: Adults 35 or older

Tax Preparation Service 225%

41,101,237 20.9%

40,

Financial Planner

Online Investing / Stock Trading

29,076,611 14.8%
20,660,987 10.5%

Accountant aze

Insurance Agent at a Local Office (not online)

289 12.9%
18,746,806 9.5%
5.9%
3.9%
4.8%
L 33%

7. 0s7%
0.6%

# Homeowners who Bought Items at HOME DEPOT past 3mos

Estate Planning

Real Estate Agent

(*Past 12 Months)

Divorce / Family Attormey

W USA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

'm'Past 3-Months Payment Methods Used: Adults 35 or older

9.8% 10.1%

a2% 55% o0 3w
T cecmtmrn

Facebook  Samsung Pay
Messenger

P a1 o
Google Pay  Store Credit  American
Card Express

W USA

7 oncs

payPal cash App

visa

Discover  Square Cash

¥ Homeowners who Bought Items at HOME DEPOT past 3mos

7,812

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




Investments Owned: Adults 35 or older

e

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

147,88 14.8%
2R R 11.5%

35.4% or 999,115 of MSP DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 18.6% more likely to have
a 401K, 21.8% more likely to have an Auto Loan, 50.6% more likely to Invest/Trade Stocks Online, 15.6% less
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 35 or older

- 13.6% 10.9%
Other (Crypto / NFTs / Metals, etc.) Mm;"sm 17040 A% 6.9% 6.6% 6.3%
i 13.3% — JLLb STy i 6133 AR m m
529 Plan / College Savings Plan M 4% Checking  Savings  Debitor ATM CreditCard  Online  OnlineBill  Mobile Home  Autoloan  Money Certificates of Studentloan  Home  Refinanced Persanal Loan
Account Account card Banking Paying Banking Mortgage Market  Deposit (CDs) Improvement  Home
Second Home or Real Estate Property g 395“‘8% Account llziq“":‘f‘ :)D;E Mortgage
= Homeowners who Bought Items at HOME DEPOT past 3mos uMSP » Homeowners who Bought Items at HOME DEPOT past 3mos u MSP
Professional Services Used*: Adults 35 or older | fg'Past 3-Months Payment Methods Used: Adults 35 or older
805,247 28.5%
Insurance Agent at a Local Office (not online)
Online Investing / Stock Trading 18.1% 1%
129,1! 12.9%
Accountant D.Z% . .
Estate Planning Es; 0% 11.3% 10.4%
e 17.2%) 16.3% 6.2% 6.5%
tat nt 5.9% 3 - 2.2% 27%
sl Efiate g 3.2% . . souscs [N ... s , [
N ; 140.3% (*Past 12 Months) VISA DebitCard  Apple Pay Zelle American  Store Credit GooglePay  Discover Cash App  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney i na% Express Ccard Messenger
» Homeowners who Bought Items at HOME DEPOT past 3mos u MSP = Homeowners who Bought Items at HOME DEPOT past 3mos m MSP

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 563
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



37.8%
Adults

to pay

or 693,249 of STL DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 27.9% more likely to have

a 401K, 4.1% more likely to have an Auto Loan, 22.6% more likely to Invest/Trade Stocks Online, 3.% less likely

with their Debit Card.

E"‘ﬁ?‘mvest*me'm.'s Owned: Adults 35 or older
401K Plan
e '57 ”

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

42,25¢ 205%

292,005 15.9%

127,489 18.4%

paUR Y 11.5%

08,7: 15.7%

199,810 B LK1
13.6%

g 9.2%

Second Home or Real Estate Property E, A;g'ﬁ%

¥ Homeowners who Bought Items at HOME DEPOT past 3mos

Other (Crypto / NFTs / Metals, etc.)
Bonds

529 Plan / College Savings Plan

mSTL

Financial Services Has and/or Uses: Adults 35 or older

n3% o 100%

6.1% 6.2% 519

Checking Debitor ATM  Savings Credit Card Online Online Bill Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Paying Market  Deposit (CDs) Improvement Home
Account Loan or Home Mortgage
Equity Loan

# Homeowners who Bought Items at HOME DEPOT past 3mos WSTL

Professional Services Used*: Adults 35 or older

Financial Planner - prpgeeen 25.3%

Tax Preparation Service

Insurance Agent at a Local Office (not online)
Online Investing / Stock Trading

Accountant

Estate Planning

Real Estate Agent

(*Past 12 Months)

Divorce / Family Attormey

® Homeowners who Bought Items at HOME DEPOT past 3mos mSTL
DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 629

STL
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

B\ Past 3-Months Payment Methods Used: Adults 35 or older

8.0% 7.7% 7.4%
3.3% 44%

Ml 13.0%

31500 sigss

American

Apple Pay  Store Credit  Google Pay

s31i0

MasterCard  Debit Card

visa Venmo Cash Apy

Zelle Discover Square Cash  Facebook Samsung Pay
Card Express Messenger
¥ Homeowners who Bought Items at HOME DEPOT past 3mos HSTL

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




E"‘ﬁ?‘mvestments Owned: Adults 35 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

40.3% or 557,781 of CIN DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 37.2% more likely to have
a 401K, 24.8% more likely to have an Auto Loan, 55.3% more likely to Invest/Trade Stocks Online, 10.7% less

likely to pay with their Debit Card.

350,125 25.3%
m
20.1%
13.2%

15.6%
| 9.4%
12.0%
L B8.8%
12.9%
7.7%

Checkil

Financial Services Has and/or Uses: Adults 35 or older

ng Debitor ATM  Savings Credit Card Auto Loan

: ‘”"“ -

Online Online Bill Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Paying Market  Deposit (CDs) Improvement Home
Bonds 12.2% Account Loan or Home Mortgage
7.6% Equity Loan
® Homeowners who Bought Items at HOME DEPOT past 3mos ECIN ® Homeowners who Bought Items at HOME DEPOT past 3mos ECIN
Professional Serwces Used*: Adults 35 or older |m'Pt':lsi.‘ 3-Months Payment Methods Used: Adults 35 or older
T
Insurance Agent at a Local Office (not online)
. " 17.7%
J— m
16.3%
. 20,753 5.3%
TRt Monoiig -5% 7.4% 88% s
3.9% ‘ 3.9% 3.1% 3.4%
Real Estate Agent Ez.ﬁ% 33, ssra7 25357
7% (*Past 12 Months) visa MasterCard ~ PayPal  DebitCard  Venmo Zelle ApplePay  American  CashApp  Store Credit GooglePay  Discover  SquareCash  Facebook Sarrmms Pay
Divorce / Family Attorney 0.9% Expre: card Messenger

¥ Homeowners who Bought Items at HOME DEPOT past 3mos

DMA

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

ECIN

Qual Intab 581

¥ Homeowners who Bought Items at HOME DEPOT past 3mos

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]

ECIN




53.5% or 809,928 of WPB DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 2.9% more likely to have a

401K, 4.6% more likely to have an Auto Loan, 26.% more likely to Invest/Trade Stocks Online, 5.8% less likely
to pay with their Debit Card.

mﬁﬂlnvestments Owned: Adults 35 or older

401K Plan

589,442 39.0%
IRA (Individual Retirement Account) =T 'n':»é e
Stocks or Stock Options 432,752.
Mutual Funds 264043 22.5%
Money Market Funds 20:0%:
Other (Crypto / NFTs / Metals, etc.) 1'93';‘66 11‘:9{,“
13.5%

Bonds 045

N d Financial Services Has and/or Uses: Adults 35 or older

o 24% 37%  3.0% 25%
[

e nzo7 ey 20 a1

% oo 8 1o " " .
Second Home or Real Estate Property Mm‘ Checking Debitor ATM  Savings  CreditCard  Online  Online Bill Money  Autoloan Certificates of Personal Loan  Home  Studentloan Refinanced
Account card Account Banking Paying Banking Market Deposit (CDs) Improvement Home
. 6.1% Account Loan or Home Mortgage
529 Plan / College Savings Plan mﬂﬁ Equity Loan
¥ Homeowners who Bought Items at HOME DEPOT past 3mos mWPB ® Homeowners who Bought Items at HOME DEPOT past 3mos = WPB
Professional Services Used*: Adults 35 or older 'm'Past 3-Months Payment Methods Used: Adults 35 or older
Tax Preparation Service 315.258 20.7%
P
s
265,776
Online Investing / Stock Trading o o %
S——— R S
. 7.0%
Estate Planning a.4% 10.1% 10.1%
e 3.5% 5% 56y 3.1%
Real Estate Agent u% _ & o hoi . ssiom IR cxces JEVERSE oo ]
. 1.0% (*Past 12 Months) visa Venmo  ApplePay  American StoreCredit CashApp GooglePay Discover SquareCash Facebook SamsungPay
Divorce / Family Attorney E 13% Express Card Messenger
® Homeowners who Bought Items at HOME DEPOT past 3mos. mWPB ¥ Homeowners who Bought Items at HOME DEPOT past 3mos HWPB

DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 1,129

wrPB
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




Interior paint or wallpaper
Remodel bathroom
Carpeting or floor covering
Fencing/decking

Exterior paint
Electrical/lighting
Remodel kitchen

Replace windows or doors
Plumbing

Replace or repair roof
Heating or air conditioning

Home generator

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 781
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

"Home Improvements Planned"”

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

8.3%
13,168,079 6.7%

12,876,719

11,153,669 5.7%

9

599,071

9,099,688

8,684,740 4.4%

7,680,083 3.9%
6,063,107 31%
5,830,159 '

2,733,478 RV

® P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)
m P35+ USA SHome I;nprovements Planned next 12 months)

3.0%

Share of Everything
for Anything =

soefa.ai

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



"Home Improvements Planned"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

I Interior paint or wallpaper

Remodel bathroom
Carpeting or floor covering
Fencing/decking

Remodel kitchen

Exterior paint
Electrical/lighting
Replace windows or doors

Plumbing

Heating or air conditioning k C:’IL
Replace or repair roof ' MINNEAPOLIS-ST. PAUL

Home generator P‘;D?

m P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)

o P35+ MINNEAPOLIS-ST. PAUL (Home Improvements Planned next 12 months)
MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 563 f‘ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a 2 al for Anything ®

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



"Home Improvements Planned"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

Interior paint or wallpaper

Remodel bathroom

158,056

Carpeting or floor covering
Remodel kitchen

Exterior paint
Fencing/decking 117?529'
Electrical/lighting

Replace or repair roof

Replace windows or doors

Plumbing

Heating or air conditioning

Home generator
B P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)
B P35+ ST. LOUIS (Home Improvements Planned next 12 months)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qual Intab: 629 f * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a S al for Anything =

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



"Home Improvements Planned”

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)
- B . g

Interior paint or wallpaper

205,853

Remodel bathroom  gFoss 8.8% h

Carpeting or floor covering

156,833
Exterior paint 9;_’545
Fencing/decking i
Electrical/lighting
Replace windows or doors

Remodel kitchen

Plumbing

Replace or repair roof

Heating or air conditioning

CINCINNATI

Home generator

98
E 1.3%

P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)

W P35+ CINCINNATI (Home Improvements Planned next 12 months)
CINCINNATI  DMA  Scarborough R1 2026: Feb25-Feb26 Qualintab: 581 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a . al for Anything =

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



“"Home Improvements Planned"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

Interior paint or wallpaper

Exterior paint 137,980

Remodel bathroom

100,419
Carpeting or floor covering =
Electrical/lighting

Replace windows or doors
Fencing/decking

Remodel kitchen

Plumbing

Heating or air conditioning

WEST PALM BEACH-BOCA RATON

Replace or repair roof

Home generator

B P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)

B P35+ WEST PALM BEACH-BOCA RATON (Home Improvements Planned next 12 months)
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usa

USA Projection

Searborough R1 2026: Jan25-Mar26

minutes and 21 seconds each week with All Forms of Media.

Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 3 days, 7 hours, 33

86.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 9 hours and 1 minutes each
week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

EX=..

® Homeowners who Bought Items at HOME DEPOT past 3mos H USA

Qual Intab

concurrent
usage %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

48.3%
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 3 days, 9 hours, 50
minutes and 9 seconds each week with All Forms of Media.

90.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 8 hours and 45 minutes each
week listening to All Local AM/FM Radio, representing 9.7% of total time spent with all forms of Media.

EXs.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

- e
e 45.4%
Homeowners who Bought MSP
ftems at HOME DEPOT past
3mos

=
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Adults 35 or older Homeowners who Bought Iltems at HOME DEPOT past 3mos spend an average of 3 days, 18 hours, 4
minutes and 33 seconds each week with All Forms of Media.

91.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 9 hours and 13 minutes each
week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

EX i

Avg. H:M:S/week with All Forms of Media:

Weekly
Reach %:

Aduits 18 or older
86:18:00
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Adults 35 or older Homeowners who Bought Iltems at HOME DEPOT past 3mos spend an average of 3 days, 11 hours,
45 minutes and 15 seconds each week with All Forms of Media.

90.3% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 9 hours and 20 minutes each
week listening to All Local AM/FM Radio, representing 10.1% of total time spent with all forms of Media.

B

Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: 0.3% 89.7% Adults 18 or older
80:49:39
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 3 days, 15 hours,
18 minutes and 35 seconds each week with All Forms of Media.

86.2% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 9 hours and 21 minutes each
week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
80:07:10
pe: 42.6%
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 13 hours,
26 minutes and 34 seconds each week with All Forms of Ad-Supported Media.
81.8% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 8 hours and 15 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.

BX .~
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 12 hours,
47 minutes and 0 seconds each week with All Forms of Ad-Supported Media.

84.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 7 hours and 38 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 21 hours,
27 minutes and 46 seconds each week with All Forms of Ad-Supported Media.
87.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 8 hours and 52 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.1% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 18 hours,
42 minutes and 25 seconds each week with All Forms of Ad-Supported Media.
85.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 8 hours and 49 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.

EXS
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Weekly
Reach %:

Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 21 hours,
29 minutes and 36 seconds each week with All Forms of Ad-Supported Media.
83.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 9 hours and 1 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 8
hours and 46 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM
Radio for an avg. of 70.7 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
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Facebook

Local TV Stations

Non-Premium Cable TV Networks
Games/Fantasy/Betting Sites
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Instagram
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(average week

Grocery Stores

Billboards & Signs (Weekly Drivers)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Search (Google, Bing, etc.)

Estate pp:
Facebook
Email/Text/IM/Zoom,etc. (Personal & Work)
Local TV Stations

Gas Stations/Convenience Stores.
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Netflix
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= Homeowners who Bought Items at HOME DEPOT past 3mos

Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 8
hours and 41 minutes each day with All Forms of Ad-Supported Media. 84.7% listen to Local AM/FM
Radio for an avg. of 65.4 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms a_f Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 9
hours and 55 minutes each day with All Forms of Ad-Supported Media. 87.1% listen to Local AM/FM
Radio for an avg. of 76.1 minutes/day. (Local Radio delivers 11.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 9
hours and 31 minutes each day with All Forms of Ad-Supported Media. 85.7% listen to Local AM/FM
Radio for an avg. of 75.6 minutes/day. (Local Radio delivers 11.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/a‘ay Spent): Adults 35 or older

{Averoge Week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

/Weather [Sports (Websites/Apps)
Search (Gaogle, Bing, etc.)

Local AM/FM Radio

Facebook

EmailfText/IM/Zoom,etc. (Personal & Work)

Total persons: % Time Spent:

m

N
o =

OV i THRS™ Avs. HoursMinutesday with Al
O — T [ Moo Adulte 35 o older
9 % 0. 8%

(A

Local AM/FM Radio
80.1

Local TV Stations

142.1 Email/Text/IM

/Zoom,etc.

Billboards &
Signs (Weekly

Drivers)
55.8

Search
(Google,
Bing,

Local TV Stations
146.4

Local AM/FM Radio
774

Facebook
61.2.

Amazon
Prime/l
MDb/Fir

Search
(Google,
Bing,

Billboards &
Signs (Weekly

ing/Financi Estate (Websi (Personal & :
Work etc.) Drivers) etc.) eTv
. ork)... :
- — e 05
Non-Premium Cable TV Networks e m Amazon Games Email/Text/IM/ Gam News/
Games/Fantasy/Betting Sites usage m Non-Premium Cable TV Prime/IMDb/ | /Fanta Non-Premium Cable TV Zoom,etc, es/F \Weat.
e mm Homeownerswho Bought N m Networks FireTV sy/Bett Networks (Personal & anta
ions/Convenience s 4 28 99 Ttems atnmosmrnml 0.29% 122.0 40.4 ing... 127.7 Work)... Banki...

‘Amazon Prime /IMDb/FireTV

® Homeowners who Bought Items at HOME DEPOT past 3mos EmCIN

® Homeowners who Bought Items at HOME DEPOT past 3mos

uCIN

Top-13 All Forms of Ad-Supported Media (Persons & % Reach): Adults 35 or older

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
News/Weather/Sports (Websites/Apps)
Search (Google, Bing, etc)

Local AM/FM Radio

Email/Text /iIM/Zoom,etc. (Personal & Work)

Facebook

Totol Persons:

B —.
R —T
P —
M_ﬂ'ﬂ'

m

B —TE T

3 Time spent:

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:

(Averoge Doy,

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 35 or older

Local AM/FM Radio
75.6

Local TV Stations
137.2

Billboards &

Search
(Google,
Bing, etc.) 3

Amazon

Prime/IMDb/Fir

Y
577

Faceboo

Local TV Stations
141.7

Local AM/FM Radio

Billboards &
Signs (Weekly
Drivers)
51.7

Search
(Google,
Bing,

Email/Text/
IM/Zoom,et

. (Personal

v O i O S ek S
e Adults 35 or older gDri(vers) Y 30.9 28.4 o 32 ?3
Non-Premium Cable TV Networks m 61 6% 55.8 ~ ]

Gas Stations/Convenience Stores . £ 9:18 Shoppi News/  Ins = News/

conciTe e e 7 Weat  tag Amazon Weat.
Amazon Prime IMDb/FireTv mm Usage ¥ Non-Premium Cable TV mail/Text/IM/Z g herfn | 1. Non-Premium Cable TV Prime/IMDb/F At

N ) = m Homeovmers who Bought Networks ESmEE find. 2 Networks ireTv
Shopping (incl. Food/Auctions/Travel, etc.) m 42 5% Nm::o::mr 117.8 (Personal & | Food... Groce..| G 1236 453 : Gr.. G

Instagram

yl n =
00
2 ES8 e
2

mCIN
® Share of Everything

# Homeowners who Bought Items at HOME DEPOT past 3mos mCIN W Homeowners who Bought Items at HOME DEPOT past 3mos

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 581
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



Radio for an avg. of 77.3 minutes/day.

Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 9
hours and 55 minutes each day with All Forms of Ad-Supported Media. 83.6% listen to Local AM/FM
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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- 65,524,978 or 81.8% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 70.7 minutes every day
representing 41.4% of all time spent daily with Ad-Supported Audio.
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846,300 or 84.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day representing
40.3% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 350rolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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603,614 or 87.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 76.1 minutes every day representing
46.2% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Audm {Persans & % Reach): Adults 35 or older
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- 478,025 or 85.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 75.6 minutes every day representing
46.3% of all time spent daily with Ad-Supported Audio.
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- 677,234 or 83.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 77.3 minutes every day representing
43.1% of all time spent daily with Ad-Supported Audio.

Avg. Week All Audio {Persans & % Reach): Adults 35 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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. 65,524,978 or 81.8% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 70.7 minutes every day
representing 41.4% of all time spent daily with Ad-Supported Audio.
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846,300 or 84.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day representing
40.3% of all time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 35 or older
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603,614 or 87.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 76.1 minutes every day representing
46.2% of all time spent daily with Ad-Supported Audio.
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Audio: Adults 35 or older
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478,025 or 85.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 75.6 minutes every day representing
46.3% of all time spent daily with Ad-Supported Audio.
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677,234 or 83.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 77.3 minutes every day representing
43.1% of all time spent daily with Ad-Supported Audio.
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Local AM/FM Radfo Formats (Persons & % Reach} Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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65,524,978 or 81.8% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Classic Rock, and Pop Contemporary Hit Radio.
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846,300 or 84.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Adult
Contemporary, and Pop Contemporary Hit Radio.
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603,614 or 87.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits, Classic Rock, Adult
Contemporary, and New Country.
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478,025 or 85.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits,
News/Talk/Information, Adult Contempeorary, and Classic Rock.
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677,234 or 83.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic
Rock, Country, and News/Talk/Information.
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Time spent:

57,761,780 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 115.8 minutes every day representing
31.7% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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773,251 or 77.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 126.4 minutes every day representing 33.6%
of all time spent daily with Ad-Supported Video.
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551,222 or 79.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 135.7 minutes every day representing 35.7%
of all time spent daily with Ad-Supported Video.

Avg. Day All Video {% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

% Time spent:

Avg. Week All Video (Persons & % Reach): Adults 35 or older

Local TV Stations m
o .. e C "
Netfix R 1
Amazon Prime/IMDb/FireTV mm
e
mm

¥

Non-Premium Cable TV
Networks
98.9

Non-Premium Cable TV Netfli
Networks X
113.2 29.7

Netflix
34.2

Roku + The Roku Channel
YouTube Video

AppleTV+ fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV {(any Hulu)

e — '
P —

Avg. Hours+Minutes/day with
Video: Adults 35 or older

o s ok
0 oo
RER R R R R

Amazon
Prime/IM
Db/FireTV

YouTub
e Video

Param
ount+
19.1

Amazon
Prime/|

Premiu
m
Cable...

AppleT
V+,fubo
,Pluto...

Hulu/
Hulu +
Live...

Paramaunts m-mr' ; L = N
N Roku + AppleT Roku + YouTub = 1@  ok. c.
'eaco! m-!!g‘ l!,l-. . .
20.1% < Local TV Stations | e Roku V+fub Local TV Stations | TheRokd | evideo m
Disney+ m-z mﬂ&mﬂ m 142.0 Channe... o,Plu... 1512 Channe... 233 0...
Premium Cable TV Networks m- s smos 4.8%

® Homeowners who Bought Items at HOME DEPOT past 3mos mSTL W Homeowners who Bought Items at HOME DEPOT past 3mos mSTL

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
Total Persons: % Time spent:

Local TV Stations 74, 5% 3

A

s it e S e I
. 8% oz -
TikTok m 3 550 Prime/IM Prime/|
AppleTV+ fubo, Pluto, Tubi, etc. Non-Premium Cable TV Db/FireT Non-Premium Cable TV MDb/Fi
Hulu/Hulu + Live TV (any Hulu) Ne;v:t;rks 4:9 Networks retv
- . 108.5 41.6
Paramount+ Avg. Hours+Minutes/day with Ad- m
Peacock Supported Video: Adults 35 or older I Netflix | AppleT SRR AppleTV. = Hulu/  Roku
Roku + The Roku Channel X L 131 | Vhfu.. SokS Yot:,ru fubo.. Hulu.. — +.
Netflix : YouTul | e
. m_g 9% - B Local TV Stations eVideo | Paramo | Hulu/H | Roku Local TV Stations Video i Netflix = Para
Disney+ PP - 5% m 1357 259 untt... | ulu+. | 144.9 23.3 2 120 | m..

Homeowners who Bought

Premium Cable TV Networks Items at HOME DEPOT past

0.

O 003
3mas

¥ Homeowners who Bought Items at HOME DEPOT past 3mos

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 629
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, inc. LLC. Al rights reserved.

WSTL m He

s who ght items at HOME DEPOT past 3mos

mSTL
® Share of Everything

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



425,813 or 76.3% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 137.2 minutes every day representing 33.8%
of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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630,614 or 77.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 113.6 minutes every day representing 26.5%
of all time spent daily with Ad-Supported Video.
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57,761,780 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 115.8 minutes every day representing
31.7% of all time spent daily with Ad-Supported Video.
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773,251 or 77.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 126.4 minutes every day representing 33.6%
of all time spent daily with Ad-Supported Video.
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551,222 or 79.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 135.7 minutes every day representing 35.7%
of all time spent daily with Ad-Supported Video.
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425,813 or 76.3% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 137.2 minutes every day representing 33.8%
of all time spent daily with Ad-Supported Video.
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630,614 or 77.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 113.6 minutes every day representing 26.5%
of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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' 57,761,780 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Movies, and Dramas.
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' 773,251 or 77.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Dramas, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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' 551,222 or 79.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local
News - Morning, Comedies, Movies, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Movies, and Game Shows.
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Local TVStatron Programs (Persons & % Reach): Adults 35 or older
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776,743 or 77.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Social Media for an average of 103.4 minutes every day representing 18.7% of all
time spent daily with Ad-Supported Digital Media.
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545,809 or 78.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Social Media for an average of 132.9 minutes every day representing 23.4% of all
time spent daily with Ad-Supported Digital Media.
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440,419 or 79.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Social Media for an average of 90.6 minutes every day representing 17.6% of all
time spent daily with Ad-Supported Digital Media.
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' 583,712 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Social Media for an average of 139.4 minutes every day representing 22.5% of all
time spent daily with Ad-Supported Digital Media.
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59,695,371 or 74.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 39.3 minutes every day representing 34.6% of
all time spent daily with Ad-Supported Social Media.
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Facebook
Instagram
YouTube Video
Linkedin
Reddit

Pinterest

776,743 or 77.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Facebook for an average of 34. minutes every day representing 32.6% of all time
spent daily with Ad- Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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545,809 or 78.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Facebook for an average of 48.4 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.
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161,814 or 29.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported YouTube Video for an average of 32.8 minutes every day representing 35.6% of all
time spent daily with Ad-Supported Social Media.
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583,712 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Facebook for an average of 46.5 minutes every day representing 34.3% of all time

spent daily with Ad-Supported Social Media.
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59,695,371 or 74.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 39.3 minutes every day representing 34.6% of
all time spent daily with Ad-Supported Social Media.
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| 776,743 or 77.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Facebook for an average of 34. minutes every day representing 32.6% of all time

spent daily with Ad-Supported Social Media.
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Social Media: Adults 35 or older

"Share of Ad-Supported Social Media"
148

77.7%
75.7%

Homeowners who Bought MSP
% of Weekly Items at HOME DEPOT past
Time Spent wi 3mos
Ad-Supported
Social Media:

40.7% 3q 70,

31.7% 30.1%

23.3%
" 21.1% 21.3%
il

23.1% 7779

16.7% 17.4% 18.4% 1739

l 3.5% -

10.7% 10.5%

I 14.3%

37.2%
32.3%
19.9%

Weekly
Total
Persons I L
Reached: I
776,743 2,135,811 299,908 911,489 406,993 1,107,223 197,934 65/,844 210,804 599,899 316,612 349,759 167,027 491,621 183,937 437 996 230,418 625403 107,047 295,094
Average Facebook YouTube Video Instagram TikTok Pinterest LinkedIn Snapchat Reddit WhatsApp
Daily Minutes
Using Ad-Supported
Social Media:
® Homeowners who Bought Items at HOME DEPOT past 3mos m MSP
MsP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 563 MINNEAPOLIS-ST. PAUL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,934 ® Share of Everything
-al for Anything _ =

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



| 545,809 or 78.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Facebook for an average of 48.4 minutes every day representing 36.9% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach% 78.7% Social Media: Adults 35 or older
76.5%

"Share of Ad-Supported Social Media"

Homeowners who Bought STL
% of Weekly Items at HOME DEPOT past
Time Spent wi 3mos

Ad-Supported 47.0%

Social Media: 38.0% 43.0%
32.7%
29.5%
27.5% 26.5%
2045 23.0%
0, -
7% 77 18.2%
15.9% 13.6% 13.1%

9.9% 9.7%

% 4.9% ; ' 59 %
X

32.7% 33.7%

I 16.8%

Weekly
Total

Persons
Reached:

545,809 1,404,146

Average Facebook
Daily Minutes

Using Ad-Supported

226,585 617,871
YouTube Video

325,769 /88,839 161,733 504,887 226,476 541,222 118,639 361,851 141,622 334,139 183,869 421,518 94,021 241,066 68,817 177,323
Instagram TikTok LinkedIn Pinterest Reddit Snapchat WhatsApp

® Homeowners who Bought Items at HOME DEPOT past 3mos m STL
STL DMA Scarborough R12026: Feb25-Feb26 Qual Intab 629 ST.LOUIS  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 1,956 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. i for Anything _ =

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



| 161,814 or 29.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported YouTube Video for an average of 32.8 minutes every day representing 35.6% of all
time spent daily with Ad-Supported Social Media.
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583,712 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Facebook for an average of 46.5 minutes every day representing 34.3% of all time
spent daily with Ad-Supported Social Media.
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"Share of Ad-Supported Social Media"

=

Homeowners who Bought WPB
Items at HOME DEPOT past

42.0% 3mos

34.1% 34.1%

29.2%

26.1% 26.5% 27.7%

20.5% 19 6% 20.2%

18 5% 17 2%

9.9%

et
i
B

Weekly

Total

Persons 4 5% 4 5% 3. 2 % a
Reached:

583,712 1,115,419 275,973 516,122 323,587 635,016 211,198 400,496 236,281 418,695 127,574 266,995 125,033 279 773 166,384 296 833 139,152 306 165

[ ]
74,537 149,415

Sur;-ﬁ Facebook YouTube Video Instagram TikTok LinkedIn Pinterest WhatsApp Reddit Snapchat
ail linutes
Using M-SI:IPPOI‘tEd

® Homeowners who Bought Items at HOME DEPOT past 3mos m WPB

wra DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 1,129 WESTPALM BEACH-BOCARATON  DMA  Scarborough R1 2026: Jan25-Jan26 ~ Qual Intab 2,551 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. so i for Anything  «

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,258,255;
Local Radio: 4,203,391; Social Media: 3,524,573; Non-Prem. Cable: 1,968,964; Local TV:
1,903,894 reaching Adults 35 or older Homeowners who Bought Items at HOM
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 54,633; Social Media: 46,027; Local TV: 24,675; Non-Prem. Cable: 22,191
reaching Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3m

All Other Digital Media: 65,358;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 38,410; Social Media: 34,490; Non-Prem. Cable: 19,638; Local TV: 18,606
reaching Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3m

All Other Digital Media: 46,736;
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DEPOT past 3mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 38,964;
Local Radio: 30,472; Social Media: 29,265; Non-Prem. Cable: 15,059; Local TV: 14,878
reaching Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3m
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 43,560; Social Media: 35,483; Non-Prem. Cable: 23,628; Local TV: 21,543
reaching Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3m

All Other Digital Media: 54,393;
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77,456,053 or 96.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 52.3 minutes per day driving, seeing Billboards and Signs. 71.6% Listen to
Local Radio Stations Out-of-Home for an average of 46.8 minutes/da

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

(Average week]
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Pandora

980,190 or 98.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 59.6 minutes per day driving, seeing Billboards and Signs. 74.1% Listen to Local
Radio Stations Out-of-Home for an average of 43.3 minutes/day.
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676,225 or 97.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 63.5 minutes per day driving, seeing Billboards and Signs. 76.2% Listen to Local
Radio Stations Out-of-Home for an average of 50.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older

{Average week]
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554,083 or 99.3% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 55.8 minutes per day driving, seeing Billboards and Signs. 75.% Listen to Local

Radio Stations Out-of-Home for an average of 50. minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach} Adults 35 or older

{Average week)
Grocery Stores
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788,907 or 97.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 46.6 minutes per day driving, seeing Billboards and Signs. 73.1% Listen to Local
Radio Stations Out-of-Home for an average of 51.2 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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® Homeowners who Bought Items at HOME DEPOT past 3mos

usA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab

77,456,053 or 96.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos

spend an average of 52.3 minutes per day driving, seeing Billboards and Signs representing 37.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

7,812 Scarborough R1 2026: Jan25-Mar26
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Reach %

98.1%

92.7%

74.1% 71.6%

Weekly
Total
Persons

Reached: 15,767

Billboards é Signs

Average (Weekly Drivers)
Daily Minutes

with Ad-Supported

e

AM/FM Radio

OOH Media:
XN os BVER oo0 WETEN 1sc WEENN o7 JRTEN ic0 JEVEN 150 JETEN 100 JEVEN 1oc JEVEN a0; NEPRN 5o |

980,190 or 98.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend
an average of 59.6 minutes per day driving, seeing Billboards and Signs representing 41.6% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 or older
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676,225 or 97.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend
an average of 63.5 minutes per day driving, seeing Billboards and Signs representing 42.8% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 or older
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554,083 or 99.3% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend

an average of 55.8 minutes per day driving, seeing Billboards and Signs representing 40.1% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 35 or older
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788,907 or 97.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend

an average of 46.6 minutes per day driving, seeing Billboards and Signs representing 35.5% of all Time
Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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more likely to use 1-494 west of I-35W than the Metro average.

980,190 or 98.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 59.6 minutes per day driving an average of 34.7 miles each day and are 51.7%

Top-26 Residential Zip Codes: Adults 35 or older
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676,225 or 97.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 63.5 minutes per day driving an average of 36.9 miles each day and are 60.4%
more likely to use Highway K than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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Top-26 Employment Zip Codes: Adults 35 or older
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554,083 or 99.3% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 55.8 minutes per day driving an average of 32.5 miles each day and are 54.7%
more likely to use State Road 747 (Princeton, Glendale Road) than t

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older

1-275

I-75

I-71

1-74

1-471

Dixie Highway

US 22 (Montgomery Road)

Harrison Avenue

Ronald Reagan Cross County Highway
US 50 (River Road)

US 27 (Colerain Avenue)

Glenway Avenue

US 127 (Hamilton Avenue)

Route 42

State Road 747 (Princeton, Glendale Road)
US 50 (Columbia Parkway)

State Road 125 (Beechmont Avenue/Ohio Pike)
Norwood Lateral Expressway

Route 32

Winton Road

Red Bank Road

Route 48

Bridgetown Road

Route 747

Route 28

I-675

» Homeowners who Bought Items at HOME DEPOT past 3mos

DMA

Scarborough R1 2026: Feb25-Feb26

805,027 58.1%
n
761,677 55.0%

45.7%

31.9%

283,804 20.5%
22.5%
266,000 19.2%

ey
156,250 11.3%

13.2%

Adults 35 or older

B . s
3,0 7.7% Driving]
MUWEY 7.6% Homeowners who Bought CN
7.2% Items at HOME DEPOT
! 5.0% past 3mos
mCIN

Qual Intab 581

CIN
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day Driving:

Top-26 Residential Zip Codes: Adults 35 or older
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Top-26 Employment Zip Codes: Adults 35 or older
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788,907 or 97.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 46.6 minutes per day driving an average of 27.1 miles each day and are 31.2%
more likely to use Northlake Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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Top-26 Residential Zip Codes: Adults 35 or older
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Top-26 Employment Zip Codes: Adults 35 or older
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X A
x .

e

share of Everything

All Graphs and soefi © 2026 Hu I ) . All rights reserved. Soefa.al for Anything

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




20,809,084 or 26.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing
34.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medla (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Total persons:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (ailyssunday) AR Eisds
New York Times (Sunday) mm
New York Times (Daily)  [EgAaRtas A lies!

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older

Wall Street Journal (Daily) 5 .‘:
R

Catalogs
USA Today (Daily)

Magazines

g0 04 vl
B 33
T -2 A

» Homeowners who Bought Items at HOME DEPOT past 3mos

Homeowners who Bought ltems
at HOME DEPOT past 3mos

UsA

1.2%

muUsA

Local Daily
Newspaper(s)
(Sunday)

127

New York Times
{Sunday)
1L6

Local Daily
Newspaper(s)
(Daily USA Today (Daity)
103 10.1

New York Times
(Daity)

Magazines
95 s

Direct Mail
Advertising (excluding
Catalogs) Catalogs
7.5 35

Local Daily
Newspaper(s)
(Sunday)
123

New York Times {Sunday)
10.6

Local Daily
Newspaper(s) Local Daily Newspaper(s)
[Daily+Sunday) (Daily
1.1 9.9

USA Today (Daily)
8.7

New York Times
(Daily)
7.9

Magazines

Wail
Street

Direct Mail
Advertising
{excluding
Catalogs)
7.6

Journal
Catalogs  (Daily)
3.7 3.1

Alllaeal

= Homeowners who Bought Items at HOM

E DEPOT past 3mos

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 35 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) [ Daily+Sunday)
Local Daily Newspaper(s) Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Toral persans:

42715 442

% Time Snl‘m.

142

vg. Minutes/day Spent): Adults 35 or older

All Local Weekly Newspapers
Wall Street Journal (Daily)
Catalogs od

USA Today [Daily)

Magazines

wooks i O
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7.6

Catalo...

= Homeowners who Bought Items at HOME

DEPOT past 3mos

soefa.ai

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]

mUSA
® Share of Everything
for Anything ;



363,334 or 36.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.6 minutes every day representing
37.4% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Direct Mail Advertising (excluding Catalogs)
Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

Catalogs

USA Today (Daily)

Magazines

Total persons:

e —— W
PO T

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older
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eleio | ki
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10.7

New York Times

Magazines
75

Catalogs
3.4

New York Times {Sunday)
118
Local Daily
Newspaper(s)
(Sunday)
135

Local Daily Newspaper(s)

1.2
9.4

Local Daily
Newspaper(s)
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Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Sunday)

Direct Mail Advertising (excluding Catalogs)
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New York Times [Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)
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. 157,010 or 22.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.9 minutes every day representing
31.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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107,977 or 19.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.7 minutes every day representing
29.8% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Total persons: % Time spent:

Direct Mail Advertising (excluding Catalogs)

479 656 8% 20.6!
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)
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Wall Street Journal (Daily)
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All Local Weekly Newspapers
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= Homeowners who Bought Items at HOME DEPOT past 3mos

Homeowners who Bought items

. 174,248 or 21.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day representing
33.5% of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older
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“Advertising Actions"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites
Social Media
Direct Mal
Broadcast, Cable, & Sat TV
Local Broadcast TV
Local AM/FM Radio e
Video Streaming Services
Newspapers
Podcasts
Billboards Seseire : USA

8.7%

Audio Streaming Services 16,990,193 s

® P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P35+ USA AVERAGE Ehopped!\lisitedlBought past 3mos Due to Ads on %)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab:  78. * Share of Everything
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,098,146 38.9%
968,398 34.3%
776,432 27.5%

683,827 24.2%

484,568 17.2%

Local AM/FM Radio

Cable TV Networks

Video Streaming Services
Newspapers

Podcasts

Billboards

Audio Streaming Services

569,215 19.8%

375,568 13.3%

386,621 13.7%

317,593 11.3%

MINNEAPOLIS-ST. PAUL

253,822 9.0%

205,911 7.3%
® P35+ Homeowners who Purchased items at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST. PAUL DMA  Scarborough R1 2026: Feb25-Feb26 Qualintab: 563 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a o al for Anything o
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

726,415 39.6%
653,525 35.6%

527,085 28.7%

489,513 26.7%
377,546 20.6%

351,514 19.2%

Local AM/FM Radio

325,031 17.7%

Video Streaming Services
Billboards

Newspapers

Podcasts

Audio Streaming Services

280,703 15.3%

210,262 11.5% |

244,001 13.3%
6 ST. LOUIS
212,528 11.6%

176,126 9.6%
m P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 629 * Share of Everything
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Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

“Advertising Actions"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

478,704 34.6%

498,576 36.0%

436,853 31.5%

370,747 26.8%

270,815 19.5%

245,482 17.7%

Local AM/FM Radio

228,848 16.5%

Newspapers

Video Streaming Services
Audio Streaming Services
Podcasts

Billboards

173,668 12.5%

151,654 10.9%

100,938 7.3%

- CINCINNATI
112,314 8.1%

106,525 7.7%

m P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P35+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 581 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a . al for Anything ¢

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"”

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

538,177 35.6%

52.8.,118 34.9%
420,495 27.8%

395,722 26:2%;

289,202 19.1%

283,963 18.8%

Local AM/FM Radio

m|

208,695 13.8%

Video Streaming Services
Newspapers

Podcasts

Audio Streaming Services

Billboards

WEST PALM BEACH-BOCA RATON

218,917 14.5%

168,957

119,160

114,853 ‘ WEST PALM BEACH-BOCA RATON

84',3;/6 ' 5.6%

m P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

® P35+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
DMA  Scarborough R12026: Jan25-Jan26  Qualintab: 1129

f * Share of Everything
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